Q‘@'O Fast China Fair

D

WWW.CC[.O[S.C“

5 34 IHERERRH A RIS S5 &
W o

FINAL REPORT OF THE 34'" EAST CHINA FAIR

ERXcEEEEHMH

The Council Office of East China Fair




&5 34 E]FERZEIZDLVT About the 34th ECF

FMEERBENERRZE (ERXR) 13,2026 F3 818 (H) »5 4 H (K) IChF T LiBHE
BiEBE LY —TRAICHEEINELBTERAIL 11 755,000 FHX—MUIZELEEYY—0 10 DR—
W2 ERALT 4 D0BFRRT) T (BRE - BREf. AEEM. RERR. ¥ 78 XU 2 20U TRRT
7 (BIMNERBRI 7 IR EC BRIVY) BRITONE LT, BT —REUE 5,291 ICEDE LT Fies
126 OEEHUFHN'S 46,450 ADNAV—HH5 L ERXSOREE R ENIFTSIHEAL E LT,

EROMH - 7N B LOBRTERNRBOFICEVWTEBRNAFENZHF ORI R KROHEHEN R A&
TO—D LG SHOERRIESTHZORKEEEOHEEZ —BEEL. EENRBIBERDBREKIZFSL
FLICIBICHEDOXMINEZICE IT3EDR L EEM I WO RIREE 1z 2RISR L O &%-
BIOHEREICISBZFNZINTDIEEHIC. PEDOMT-GHEBEDERINRS KU EKEDXTINGEMR
DILKICHEIT T KO ARFHEEBMZRIELE LT

The 34th East China Fair (2026 Shanghai), also known as ECF, took place at the Shanghai
New International Expo Centre from March 1 to 4, 2026.Spanning 115,000 square meters, the fair
comprised four professional exhibitions (Garments, Textiles, Home Products and Gifts) and two
professional exhibition areas for Overseas Products and Cross-border E-commerce. A total of 5,291
booths were set up, drawing 46,450 buyers from 126 countries and regions.

As one of the most influential regional import-export trade events in China's textile, apparel,
and light industrial sectors, the 34th East China Fair (ECF) is committed to deepening openness
and sharing while promoting win-win cooperation. It showcases the robust new force driving China's
foreign trade upgrading from multiple perspectives, injecting new vitality into regional economic and
trade development, and contributing greater strength to China's efforts to accelerate the establishment
of a new development paradigm and expand high-standard opening-up.
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The 34th ECF attracted buyers from 126 countries and regions around the world, with a total
of 46,450 domestic and international buyers. Among them, 13,809 were international buyers,
representing a 2.85 percent increase from the previous edition; 32,641 were domestic buyers, marking
a 2.56 percent year-on-year increase. The number of buyers from Europe, the United States, and
Southeast Asia all saw growth compared to last year's fair.
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The Number of All Buyers in the Last Five Years
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* The 30th ECF is an online exhibition and is therefore not included in this graph.
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Top 10 Countries and Regions of the Overseas Buyers
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Analysis of Buyer Types
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Buyer Intentions
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According to the survey, nearly 80 percent of buyers came with a clear intention to buy. Their buying

intentions are as follows:
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competitors

30.49%

OEM R DA —H—%KFT
Find OEM manufacturers

tAn
Purchasing

29.09%

HEMESZEREEEZRT
Find R&D partners

MIEBESRAF vV RZMET 2
Explore new business opportunities

T4V =P N—rF—ZRT
Find suppliers or partners

[ )
@‘
a’

oV
!

leySueysgzocealed eulyd isey , pg aYyl



H B & 93 #f Exhibitor Analysis

SHOERXEDRBTEAIZ 11 55000 EFAX—RMLUISELTED. BERINOEERE 33251 (556
14 HE - HIEH S OHERE 375 HE2 &) oM E LT,

The exhibition area of this edition of the ECF was 115,000 square meters. There were 5,291
booths set up within the area. 3,325 exhibitors, including 375 overseas exhibitors, were organized by

15 trade groups.
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Distribution of Exhibited Product Categories
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The Number of All Exhibitors in the Last Five Years
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* The 30th ECF is an online exhibition and is therefore not included in this graph.
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Repeat Participation Rate of Exhibitors
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Export Scale of Participating Companies in the Previous Year
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The 34th ECF focused on building a multi-channel matchmaking platform and carefully organized
numerous sharing sessions and supply-demand matching events. Various purchasing delegations
also actively promoted innovative products, and through these joint efforts, more enterprises secured
orders and transactions. According to statistics, the total transaction volume of this year's ECF
reached approximately $2.195 billion.
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1. FEX Opening Ceremony
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The opening ceremony continued the theme of "Adapt to Changes and Expand New Horizons in Foreign Trade ". Lu
Shan, Vice-Mayor of Shanghai, attended the event. Zhu Min, Deputy Secretary-General of the Shanghai Municipal People's
Government, and Ye Jun, Commissioner of the Ministry of Commerce's Shanghai representative office, attended and
delivered speeches. Separately, Zhu Min, a renowned economist, former Deputy Governor of the People's Bank of China,
and former Deputy Managing Director of the International Monetary Fund, delivered the opening address. Industry leaders,
experts, and scholars — including Cao Jiachang, President of the China Chamber of Commerce for Import and Export of
Textiles; Wang Zhonggqi, President of the China Chamber of Commerce for Import and Export of Light Industrial Products and
Arts-Crafts; and Wang Sizheng, President of the Shanghai Society of Macroeconomics — focused on new trends, challenges,
and opportunities in foreign trade development during the 15th Five-Year Plan period (2026-2030). They delivered keynote
speeches centered on new strategies for foreign trade operations in textiles, apparel, and light industrial products, as well as
new directions for foreign trade development.
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During the exhibition, the focus was on precise supply-demand matching. Seven specialized matchmaking events were
successfully held, organized around four major professional exhibition zones and three key country and regional themes. The
on-site negotiation atmosphere was lively, with a total of 845 rounds of matchmaking sessions conducted. Through efficient
face-to-face and screen-to-screen exchanges, supply and demand sides generated abundant business opportunities and
reached cooperation intentions frequently, resulting in remarkable matchmaking outcomes.
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The 34th ECF hosted a series of major events, including a high-level forum on cross-border e-commerce and the
Amazon Global Selling Cross-Border Business Roundtable Meeting. These events provided participating enterprises with in-
depth insights into key topics such as cutting-edge trends in Al-driven cross-border e-commerce and strategies for leveraging
cross-border e-commerce to achieve high-quality global expansion. Through these diverse activities, the fair precisely
addressed the differentiated needs of the cross-border industry, effectively empowering exhibitors to accelerate their global
expansion efforts.
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The ECF's roundtable symposium on cross-border e-commerce empowering the integrated development of domestic

and foreign trade was held at the Shanghai Eastern Hub International Business Cooperation Zone. Guests from various fields,
including supply chain management, e-commerce, and marketing, shared in-depth insights on the core theme.

This event brought together the wisdom of government agencies, platforms, enterprises, and think tanks. Through
a combination of on-site visits and high-level discussions, participants jointly explored effective pathways to empower the
integrated development of domestic and international trade through cross-border e-commerce digital trade chains.
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The 34th ECF strengthened its domestic and international online promotion strategies. Supported
by a rich social media ecosystem, it delivered targeted content on exhibition services, featured
activities and key highlights through multiple formats to reach global professional purchasers

efficiently.
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THE 35™ EAST CHINA FAIR 2027 SHANGHAI
March 1 — 4, 2027

Shanghai New International Expo Centre
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The Council Office of East China Fair

DLG Exhibition & Events Corporation Limited

Shanghai East China Fair Co., Ltd.

Add: 15F, Bund Centre T3, 200 Dongjiadu Road, Huangpu District, Shanghai, China, 200010
Web: www.ecf.org.cn  Tel: +86-021-63539968
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E R4 EE Domestic Exhibitor

Xiaoye Li ZEBEME +86-21-66770693
Shuang Sang &% +86-21-66770703
Weiguo Shi 5 E +86-21-66770697
Michelle Xiao B & +86-21-66770715

Amanda Sun FME= +86-21-66770710

lee@ecf.org.cn
sangshuang@ecf.org.cn
weigshi@163.com
xiaoxia@ecf.org.cn

amanda.sun@ecf.org.cn

BIMEEE Overseas Exhibitor

Lily Wong ERRF +86-21-66770590

Ophelia Chen B&f¥ +86-21-66770691

lily@ecf.org.cn

ophelia.chen@ecf.org.cn
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Yizhi Tang FE1&%0 +86-21-66770685

tang@ecf.org.cn

X5+« 7 Media

Yiwen Ma B18% +86-21-66770695

mayiwen@ecf.org.cn
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ECF - East China Fair East China Fair ecf.in.japan
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