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B & IR About the 32nd ECF
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The 32nd East China Fair (2024 Shanghai), also known as ECF, was held in Shanghai New
International Expo Centre from March 1 to 4, 2024. The exhibition spanned 126,500 square meters
and featured four professional exhibitions and two professional exhibition areas. A total of 5,720

booths were set up, attracting a total of 3,422 exhibitors from around the world.

As one of the largest international economic and trade events in China, the East China Fair
(ECF) has maintained a strong appeal over the years. The 32nd ECF attracted over 40,000 domestic
and foreign buyers from 111 countries and regions and achieved $2.21 billion in total transactions.
The event contributed significantly to the stable growth and optimized structure of China's textile and

garment industry, high-level opening-up, and formation of a new development pattern.
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393 4 Buyer Analysis
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The ECF attracted buyers from 111 countries and regions worldwide. The number of buyers was
40,280, including 12,097 overseas buyers and 28,183 domestic buyers. The numbers of buyers from

Japan, Europe and the United States and the "Belt and Road" countries has increased significantly

compared with the previous session.
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The Number of All Buyers in the Last Five Years
40280

40000
38000
36000
34000
32000

E27/3 %28/3 #2973 #31/3 B32/E

27th 28th 29th 31st 32nd

* 530 BERENE LES, A EILLRAPEIL,
* The 30th ECF is an online exhibition and is therefore not included in this table.
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Buyers' Repeated Participation Rate
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BIPRWERFERNBX 5%

Top 10 Countries and Regions of the Overseas Buyer

© EBHT Russia
4.12%
° §5E Korea HZs Japan

14.84% 16.30%
®
hEEE HgngKong, China

5.90% _=h@E&is Taiwan, China
© ©4.73%

EEHE Pakistan @
5.16%

ENEE India @ &M#IE Bangladesh
5.14%

3.13%

@® HEK Canada
3.63%

@© %[E America
5.89%
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Analysis of Buyer Types

1.22%

8.35%

8.44%

54.88%
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Wholesaler

SEH
Retailer
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Integrated producer and seller
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Manufacturer
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RIBR

Distribution of Procurement Needs

BRI R R
Clothing 34.33%

IREEERERERE

40.2

ARERER
ot o 31.05%

SAREEIRRE
Textile Accessories 25.42%
X R RERE
Sports, Tourism and 19.61%
Leisure Products
REEBmRILRERE
Home Deconrns am;l:Sifts 24.95%

HEHEDARE

Tableware, Kitchenware 26.74%
and Bathroom Products

BREZRRRER
Consumer Goods 30.11%

RERFRE
Home Appliances and
Electronic Products

Hith
other BRAEN

FUEHS=EN
Buyers’ s Purpose

e

69.61%

RiEFHELi=
Exploring new business
opportunities

27.49%

59.94%

T BTSN RS F
Understanding market
trends and competitors

32.64%

RE B8 T W ERRMAIRKTE
Enhancing professional skills
and acquiring knowledge
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% 15 99 4 Exhibitor Analysis
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The exhibition area of this edition of the ECF was 126,500 square meters (across 11 halls). There
were 5,720 booths set up within this area. Four professional exhibitions - Garments, Textiles, Home
Products and Gifts - as well as two professional exhibition areas for Overseas Products and Cross-
border E-commerce were set up. 3,422 exhibitors, including 326 overseas exhibitors, were organized

by 15 trade groups.
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EXhlbltlons GARMENTS HOME PRODUCTS GIFTS
mARZ I FRE ) .
-Clothing -Home Textiles -Tableware, Kitchenware and Bathroom -Sports, Tourism and Leisure Products
- Garment Accessories -Textile Accessories Products +Home Decors and Gifts
B AKX - RABRRMREX -Consumer Goods - XAE R RRX
+ - BREERREREX R RREERX -Home Appliances and Electronic Products - REZEHERILZEX
-BEDARKX
-BAHBERER
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Exhibitions Areas Overseas C ross-border
MATWEX Products E-commerce
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This year's ECF responded actively to the new situation and requirements of promoting trade
transformation and upgrading and the high-quality development of foreign trade, showcasing a
plethora of high-quality products focusing on new technologies, materials, and processes. A total of
47 companies were awarded the ECF Product Innovation Award, highlighting the exceptional quality
of their exports. The exhibition featured a wave of new products incorporating new technologies,
including intelligent manufacturing, green and low-carbon technologies, 3D printing, and digital
technologies, the widespread application of new materials such as green energy, nanomaterials, and
high-performance fibers, and new processes developed by a number of foreign trade enterprises
through innovative material processing or treatment methods, including coating technology and

ceramic technology.

The list of exhibitors for the 32nd ECF can be found on www.ecf.org.cn [Home > Buyers > Exhibitor/Exhibits]
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BanZE R
Distribution of Exhibited Product Categories

AREEAR IR X
Garments

HEEREX
Textiles

REAMEX
Home Products

EiftLmEX
Gifts

BINRX 2208

Overseas Products

BIREEEX 38.60%
Cross-border E-commerce

BESH 5 EHEEE
The Number of All Exhibitors in the Last Five Years
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* 30 BERENE LRSS, BRELRAPEI,
*The 30th ECF is an online exhibition and is therefore not included in this table.
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REEESRE

Repeat Participation Rate of Exhibitors

| EVETE
First Time to participate

30.82%

69.18% B 372E

Participated more than once

SREW FFEHOMMER
Export Scale of Participating Companies in the Previous Year

8.51%

6500 A= E
More than $65 million

. 500 F 37T -6500 FETTZ i8]
Between $5 million and $65 million

. 500 AT
Under $5 million

R X R i i
The Target Market of Exhibitors

p 68.82%

A4, &E REBREMILNTG S
Japan & Korea markets ASEAN and other Asian European and American

markets markets

Hithh17

Other markets



X324 1T Transaction Analysis
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The scale of this year's exhibition and the number of buyers exceeded the previous edition. An
influx of new products from domestic exhibitors and the introduction of enticing products by overseas
exhibitors have facilitated the upgrading of domestic consumption. The event also witnessed sustained
attention on emerging industries such as cross-border e-commerce. The transaction volume during

this four-day event totaled $2.21 billion.

SRR TAEES
Turnover Trend in the Last Five Years
4000 24
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2000 22
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SRR o SRAER [ 1237t
- Number of exhibitors Total turnover/$100million
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* The 30th ECF is an online exhibition and is therefore not included in this table.
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B ET] Events

1. #&3{ Opening Ceremony
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The opening ceremony, with the tagline "Focusing on quality upgrades and making solid progress
in the high-quality development of foreign trade", was held on March 1 and presided over by Shen

Weihua, deputy director of the Shanghai Municipal Commission of Commerce.

Zhu Min, Director of Shanghai Municipal Commission of Commerce, Zhang Xi'an, vice-president
of the China Chamber of Commerce for Import and Export of Textiles, Lian Ping, chairman of the
China Chief Economist Forum and vice-president of the Shanghai Economic Society, and Zhang Jie,
vice-president of the China Chamber of Commerce for Import and Export of Light Industrial Poducts

and Arts-Crafts, delivered speeches at the ceremony.

Also attending the opening ceremony were the heads of the trading delegations of the host
provinces and cities of the ECF, representatives of exhibitors and buyers, representatives of partner

institutions of the ECF, and reporters from mainstream media.

The ceremony for the ECF Product Innovation Award was also held at the scene, and 47
outstanding foreign trade enterprises from Shanghai, Jiangsu, Zhejiang, Anhui, Fujian, Jiangxi,
Shandong, Nanjing, Ningbo, Hangzhou, Xiamen, and Qingdao, as well as the United Delegation and

overseas and cross-border trading groups, were awarded.

East China Fair
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FOCUSING ON QUALITY UPGRADES AND MAKING SOLID PROGRESS IN HIGH-QUALITY DEVELOPMENT OF FOREIGN TRADE

FNEEFHEOFSZZEAER

OPENING CEREMONY OF THE 32"° EAST CHINA FAIR
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2. R33tiES Business Matching Activities
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This year's ECF continued to focus on the in-depth matching of supply and demand. During the
exhibition, a series of face-to-face matchmaking sessions were conducted, totaling 1,280 rounds of
negotiations. The Japanese buyer session and Silk Road country session witnessed a far greater than
expected turnout, with numerous exhibitors and buyers eagerly participating in on-site registration,

leading to a scene of intense interest and engagement.

Many exhibitors said that they had gained in-depth exchange opportunities and an immersive

experience of products and services at the new "Booth Tour" matchmaking and high-quality product

promotion meetings this year.

3. IS EEitIR Cross-border E-commerce Special Activities
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The Cross-border E-commerce Exhibition Area at this year's ECF hosted a range of activities,
including the Amazon Global Selling Sub-Forum, Cross-border E-Commerce Platforms Strategy
Seminar, Cross-border E-Commerce Buyers Goods Selection Fair, Cross-border E-Commerce
Finance & Investment Services Matchmaking Meeting, and Cross-border E-Commerce Overseas
Warehouse Matchmaking. These activities efficiently facilitated precise supply-demand connections,
showcasing the new trajectory of China's foreign trade transformation and development in the context
of digital empowerment.
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FTIENIRIA Press
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This year's ECF utilized various new media platforms, not only has domestic platforms such as
the official WeChat account, WeChat video accounts, and the Douyin short-video platform, but also
has strengthened the synchronous publicity of overseas social media such as Facebook, TikTok, and
YouTube, to publish information about exhibition services, activities and highlights in different forms.

This allowed exhibitors and buyers to easily access and participate in the event.

Moreover, the event brought together 27 authoritative media and institutions to conduct various
types of publicity, comprehensively promoting its brand image both online and offline. To date, the
number of news reports on this year's ECF has exceeded 550 articles, further amplifying its impact

and reach.
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CHINA NEWS SERVICE
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INTERNATIONAL BUSINESS DALY
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E1EW 1 cooperative Organizations
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This year, ECF expanded internal and external cooperation through multiple channels, and
successively reached cooperation with overseas trade institutions in China such as China-Britain
Business Council, Council for Promoting South-South Cooperation, Hong Kong Trade Development
Council, Japan External Trade Organization, Korea International Trade Association, Singapore
Chinese Chamber of Commerce & Industry and domestic business associations to expand investment

channels of ECF's global network and expand brand influence.

L~/

EREERB

China-Britain
? Business Council
h] EFH BB
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R Singapore Chinese Chamber of Commerce & Industry
BAESFRERE(h0)
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THE 33%° EAST CHINA FAIR
(2025 SHANGHAI)

March 1 — 4, 2025
Shanghai New International Expo Centre

BXZ I (] Contact Us

ERXSBESDIE

REZESRER LBINZEABSRERNBRAT
EBERRREERSERAT

itk EiEmEEXRER 55 SN T3 Dtk 15 # (200011)
Wk - www.ecf.org.cn

The Council Office of East China Fair

DLG Exhibition & Events Corporation Limited

Shanghai International Trade Promotion Co., Ltd.

Shanghai East China Fair Co., Ltd.

Add: 15F, Greenland Bund T3, No.55 Huiguan Road, Huangpu, Shanghai, China, 200011

Web: www.ecf.org.cn
The 32* East China Fair <2024 343
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Xiaoye Li ZEBg/4
Jing Zhong &
Weiguo Shi = E
Shuang Sang #&3k

Michelle Xiao &2

E £ ERS Domestic Exhibitor

+86-21-66770693

+86-21-66770591 zhongjing@ecf.org.cn

+86-21-66770697

+86-21-66770703 sangshuang@ecf.org.cn

+86-21-66770715

lee@ecf.org.cn

weigshi@163.com

xiaoxia@ecf.org.cn

Lily Wong ]

159M BB Overseas Exhibitor

+86-21-66770590

lily@ecf.org.cn

Yizhi Tang EE1&%0

Yumi &

K% Buyers

+86-21-66770685

+86-21-66770710

tang@ecf.org.cn

yumi@ecf.org.cn

Yiwen Ma B15F

XA S1E Media

+86-21-66770695

mayiwen@ecf.org.cn

BEBHES
See You Next Year
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